(J After Party Sponsor (1 Available) $18,000

Exclusive sponsorship of the afterparty

18 tickets (a minimum of 10 must be for GP or LP guests)
Gobo light projected prominently onto the venue wall
Recognition on email blasts

Branded cocktail drink option at the afterparty
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** Signage prominently displayed at the afterparty
¢ Acknowledgement on HFC social media channels
O Artist SPONSOr (2 AVAIIADIE) «......enneeeee ettt et a e e eeaeeer e sa s e s n e eaa e s n e ranrnnas $12,000
+* Sponsorship of the Art Battle
¢ 18 tickets (a minimum of 10 must be for GP or LP guests)
«* Company logo featured prominently on the artist’s t-shirt
¢ Gobo light projected prominently onto the venue wall
¢ Recognition on email blasts
¢ Branding opportunities through signage
¢ Verbal acknowledgement of sponsorship from speakers at event welcome
¢ Acknowledgement on HFC social media channels
I IR o 1 Yo gt - X o 111
¢ Logo prominently displayed at the DJ booth “ \.
% 14 tickets (a minimum of 8 must be for GP or LP guests) e 00 o
% Recognition on email blasts s \’D o
¢ Branding opportunities through signage 50 .
¢ Acknowledgement on HFC social media channels -
i
[J  Live AUCHION SPONSOT ...uiiuiiiiiciierareiiiessrasamsaasansaassansanranransansansssnsansanranransnnnns _...'.".'..\...59,000
¢ Logo displayed on the clothing of the auctioneer 0“ L
¢ Acknowledgement as the Live Auction Sponsor P 0 0 - -
«* 14 tickets (a minimum of 8 must be for GP or LP guests) SO\¢
¢ Recognition on email blasts e
¢ Branding opportunities through signage -
¢ Acknowledgement on HFC social media channels
(0 Wine Sponsor (Limited AVQilADIE) ............eeeeeeiaeiiaeiiataasaasssseanranssanssanamsaanrssnesanseannens $9,000
¢ Opportunity to pour with a winery
¢ 14 tickets (a minimum of 8 must be for GP or LP guests)
¢ Logo to be placed alongside the winery
** Recognition on email blasts
** Branding opportunities through signage
¢ Acknowledgement on HFC social media channels
I 3 Y 1 o Y Y T - $9,000
% 14 tickets (a minimum of 8 must be for GP or LP guests)
“* Logo to be placed on printed or digital photos
¢ Recognition on email blasts
«* Branding opportunities through signage
«*» Acknowledgement on HFC social media channels



Ticket Package

*e

%* 10 tickets (a minimum of 6 must be for GP or LP guests)
%* Recognition on email blasts

* Branding opportunities through signage
Acknowledgement on HFC social media channels
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For questions, please contact Lynn Fisher (Ifisher@hfc.org)

DONATE
O 1 wish to contribute $ to HFC’s fight against child abuse

REGISTRATION INFORMATION

To register and pay online, go to: www.hfc.org/events
OR
Call or email the registration form to us at:

ATTN: Lynn Fisher Email: Ifisher@hfc.org

Help for Children Phone: (212) 991-9600 Ext. 345
106 W. 32"4 St, 2" Floor

New York, NY 10001

CONTACT INFORMATION
Name:

Company:
Address:
Email:
Phone:

PAYMENT INFORMATION
Total Amount S (3 Personal Contribution OR O Corporate Contribution
O Check enclosed, payable to Help For Children  OR 3 Please charge to my:
O Visa (0 MasterCard ([ American Express [J Discover

Credit Card Number: Expires:
Security Code:

We recognize our donors in a variety of online and printed materials, including annual reports,
event signage and the website. Please let us know how you would like to be recognized in these
materials or if you would prefer to remain anonymous.

O Please list me as:

O I/We would prefer to remain anonymous
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S IP PACKAGES & TICKETS

EVENT OVERVIEW

On Thursday, October 17th, at The Pearl in San Francisco, the Private Equity and Venture Capital
community is getting together for the 5" Annual Art Battle. Join HFC for a night of art and wine to help us
raise money for the prevention and treatment of child abuse in the Bay Area.

ABOUT HELP FOR CHILDREN (HFC)

Help For Children (HFC) is the Alternative Investment industry’s charity. A global foundation dedicated to
fighting child abuse, HFC was founded in New York in 1998 and has invested more than $61 million in grants
that protect and heal innocent children. Together, we are making the world a safer place for children.
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